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Date: 25.4.2012

Target profile:  Family business-management group (Group size: 7)
Comparison profile:  Global corporation-management group (Group size: 11)
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MOTIVES

(fo) Quality orientation . 7,17 7,17

(co) Results orientation . . 4,67 11,67

(le) Assertion . . 6,67 10,00

(is) Inspiration . . 6,83 11,17

(so) Communication . . 7,83 5,00

(em) Advising . . 7,83 6,00

(re) Listening . . 8,17 3,00

THINKING

(or) Fact - Idea emphasis . . 6,17 6,50

(pc) Focused - Broad perception . . 5,67 10,00

(th) Standard - Creative solutions . . 8,50 5,00

(dc) Cautious - Risky decisions . . 8,67 10,83

ATTITUDES

(am) Stable - Mobile world . . 7,00 9,50

(op) Less - Much optimism . . 7,50 10,00

(sr) Much - less self-reflection . . 8,50 7,00
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